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AUSTIN — The cost of the high-stakes im-
peachment trial for Attorney General Ken Pax-
ton is largely a question mark and will depend
on the length of proceedings.

Lawyers hired by House impeachment
managers to argue that Paxton should be re-
moved from office will make $500 an hour,
plus travel costs, according to public docu-
ments obtained by The DallasMorning News.

The state’s senators, who will sit as jurors,
will receive daily stipends. And while Paxton’s
lead defense lawyer said he won’t be paid with
public funds, he has not said how the teamwill
be paid, including six staffers who took a leave
of absence from the attorney general’s office to
join their boss’s legal team.

A trial in the Senate must begin by Aug. 28
in the state’s first impeachment in nearly half a
century. On Tuesday the chamber is expected
to announce the rules, the possible duration
and a firmer start date.

The senators will ultimately make the final
decision on whether Paxton can stay on as the
state’s attorney general. He’s currently sus-
pended from the job without pay.

Paxton, a third-term Republican with close
ties to former President Donald Trump, is ac-
cused of taking bribes and abusing his office to
help a campaign donor, among other alleged

Paxton
trial sees
costs
emerge

IMPEACHMENT

How much taxpayers will foot for
attorney fees, senator stipends
to hinge on proceedings’ duration

By LAUREN MCGAUGHY
and ALLIE MORRIS

Austin Bureau
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Leading the school systemof one of themost
affluent communities in Texas has its perks, one
of which is living rent-free in a multimillion-
dollar home bought by the district.

Highland Park Independent School District
has acquired a home in University Park for its
new superintendent, Mike Rockwood, to live
in, according to district and county records.
School board PresidentMaryjane Bonfield said
the district paid about $1.8 million for the
home, which the Dallas Central Appraisal Dis-
trict lists with amarket value of $1.76million.

“Within the Highland Park ISD real estate
market, the home is a very modest, moderately
priced, well-priced home that was a financially
prudent investment to accomplish the purposes
of the board and the long-standing practices of
Highland Park ISD, which is to have our super-
intendent live in our community,” Bonfield said.

The Highland Park ISD board of trustees
approved the home purchase Feb. 7, according
to meeting minutes. The district’s employment
contract with Rockwood — which expires June
30, 2026, if not extended — allows him to live
in the home during his term.

“I wouldn’t say it’s free,” Bonfield said. “He’s

New chief to
live in $1.8M
home for free

HIGHLAND PARK ISD

Board president: Perk is in line
with long-standing district practice

By MITCHELL PARTON
Staff Writer

mitchell.parton@dallasnews.com
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2 Sisters Sweet Creations is
good every day.

Or so they hear.
The sisters have concocted

confections for a local mega-
church, the offices of Chewy and

Home Depot and anyone else
who may wander into their De-
Soto bakery. People are especially
interested in the sisters’ sweets
around Black holidays.

But those corporations that
patronized the bakery during
Black History Month, and ahead
of Juneteenth, have yet to become
regular customers despite consis-
tent compliments. Corporate
feedback has been nothing but
positive, and nearly 100 Google
reviews average out to a sterling

4.8 stars.
“We’re good enough to do

business with you when it’s June-
teenth, but what about just on an
everyday basis?” said Yolanda
Bledsoe, who runs 2 Sisters with
her sibling,DeidraKeener. “We’re
somebody you want to do busi-
ness with in, so-to-speak, that off
time, when it’s not popular to do
business with Black people.”

The sisters are grateful for all

Black businesses seeking
solidarity beyond holiday
Consistent support is
necessary for economic
growth, advocates say

By TYLER J. DAVIS
Staff Writer

tyler.davis@dallasnews.com
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JUNETEENTH

P atrons filled theAfricanAmericanMuseum inFair

Park for the 23rd annual Father’sDay SundayDinner

presented byCityMenCook onSunday inDallas.

The event, labeled “the largest Sunday dinner inNorthTex-

as,” included a friendly Father’sDay cook-off,music, dancing

and a presentation on the history of Juneteenth.

Stewart F. House/Special Contributor

Cooks whip up
food for dads

Holidayevents

Juneteenth commemorates
June19, 1865, thedaynewsof
theemancipationof enslaved
people arrived inTexas. This
year’s celebrations andcom-
memorations includeparades,
music, festivals andOpal Lee’s
Walk for Freedom. Findmore at
dallasnews.com/topic/
juneteenth

Also:Thousands lineup to
catchaglimpseof the rarely
exhibitedEmancipationProcla-
mationandGeneralOrderNo. 3
at theNationalArchives.4A

James and Toni Fidel were out
Sunday morning in Deep Ellum
for Father’s Day when they heard
loud music on Main Street. They
walked toward it, and found a
block party celebrating June-
teenth, which became a federal
holiday in2021.

The Deep Ellum Foundation
held the Juneteenth On Main
Block Party, which featuredmusic
artists like Jess Garland, Dezi 5,
Cure forParanoiaandDruHill, lo-
cal Black-owned business vendors
and a Black history/art exhibit. It
was hosted by Real Housewives of
Atlanta’s Kenya Moore and Dal-
las-born Lady Jade. This was the
first timeDeepEllumhascelebrat-
edJuneteenthon sucha scale, said
Will Haggins IV, the Deep Ellum
Foundation’s events andprograms
manager.

Haggins said he did not know
about Juneteenth —which marks
the anniversary of the day the last

slaves in the U.S. learned in Gal-
veston that they were free — until
he moved to Texas fromMichigan
three years ago. He came up with
the idea of a block party because
such gatherings are so integral to
many in theBlackcommunity.

“I was like, let’s do the same
thing in theneighborhoodofDeep
Ellum,”he said.

The Fidels grew up celebrating
Juneteenth in their hometowns of

Austin and Oklahoma City, and
said they are always happy to find
events spreading themeaning and
historyof theholiday.

James Fidel said having this
event in Deep Ellum was impor-
tantbecauseof itshistoryasatown
where formerly enslaved people
settled in the late 1800s, and its
history as a music hub that has
helped develop Black blues artists
such as Lead Belly, Blind Lemon

JeffersonandRobert Johnson.
Music performances at the

block party included gospel,
rhythmandblues, hip-hop and al-
ternative. Haggins said he wanted
to celebrate different genres of lo-
calBlackmusic.

For Dezi 5, a singer/songwrit-
er/DJwhogrewupinDeepEllum,
performing at Sunday’s event was

Party is ‘celebration of freedom for all’
Former freedmen’s town
Deep Ellum goes large
with its tribute to holiday

By SONIA RAO
Staff Writer

sonia.rao@dallasnews.com

Stewart F. House/Special Contributor

Dallas-born
Lady Jade
(second from
left) co-hosted
the inaugural
Juneteenth on
Main Block
Party in Deep
Ellum on Sun-
day. The event
featured music
from a wide
array of
genres, as well
as business
vendors, a
Black history/
art exhibition
and more.

SeeDEEP Page 4A
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business they get — they’re
preparing sweets for a division
of employees at the Dallas
Cowboys’ headquarters this
week — and the bump in sales
around the holidays. But
there’s a question of consisten-
cy outside of those times of
year.

Genuine support
That’s not an issue for

Friendship-West Baptist
Church, where the sisters wor-
ship. The church inDallas’ Red
Bird area orders more often,
and in larger quantities, than
Fortune 500 companies that
usually only call once or twice a
year.

On the third year June-
teenth is celebrated as a federal
holiday, many Black business
owners and advocates are still
trying to gauge the authentici-
ty and efficacy of corporate
support of Black entrepreneur-
ship that peaked in themonths
after George Floyd’s May 2020
death.

‘Economic liberation’
The dynamic the women

face in Dallas’ southern suburb
is just one example of the dis-
connect between symbolic,
spoken support of the Black
community and tangible sup-
port. Year-round patronage of
Black businesses and Black ac-
cess to capital are just two as-
pects of needed “economic lib-
eration,” described by Ken
Harris of the National Busi-
ness League.

There’s no better time, in
hismind, to talk about these is-
sues than Juneteenth, when
Black liberation is under a lens.
The league is one of the na-
tion’s oldest and oldest Black
trade associations and support
systems.

“There’s a direct tie-in in
terms of self-reliance, self-in-
dependence from an economic
standpoint, and that’s exactly
what we’re doing,” Harris said.
“This is a tremendous time and
we’re taking our ancestors with
us and we’re going to be
looking to use Juneteenth as a
solution and tool and an inspi-
ration towards the full entre-
preneurial, enterprise libera-
tion and empowerment of
black business.”

Commercialization
Juneteenth has gone from a

somewhat niche celebration
for BlackAmericans, especially
Black Texans descendant from
enslaved people, to a holiday
recognized by banks and the
government — and big retail-
ers.

Two years ago, President
Joe Biden designated June-
teenth a federal holiday, in part
because of the longtime advo-
cacy of Fort Worth native Opal
Lee, prompting a rush of June-
teenth-related products by en-
tities who previously showed
little interest in the holiday.

When Juneteenth ice cream
and Juneteenth shirts bearing
white models were produced
by corporations, Black aca-
demics and historians decried

the commodification of what is
an emotional holiday for Black
Americans.

But to some Texans, the
“commodification” of the holi-
day was overstated. After all,
using times meant for deep re-
flection — Thanksgiving,
Christmas, Veterans Day — to
sell discounted merchandise is
American as the Fourth of July
itself.

“In the ’50s, and early ’60s,
department stores here, which
had segregated water foun-
tains and restrooms, adver-
tised full-page ads in the news-
paper with Juneteenth sales,”
said Bob Ray Sanders, spokes-
person for the FortWorthMet-
ropolitan Black Chamber of
Commerce. “… And it wasn’t
seen so much as commercial-
ization. It was seen as all holi-
days now are.”

Sanders said it’s up to Black
people to make sure the day
isn’t “defiled” by being associ-
atedwith just sales and parties.
The history and the “why” are
vital, especially as some discus-
sions about Black history are
being curtailed in classrooms,
he said.

Harrison Blair, president of
the Dallas Black Chamber of

Commerce,
had similar
sentiments. He
doesn’t see an
issue with the
making of
Juneteenth
gear and sig-
nage.

“I prefer to
buy them from

a Black vendor because I want
to give my dollars to where I
know they’re going to support
people who support the com-
munities thatwe live, work and
play in,” he said. If Juneteenth
is “being commodified by the
people whose culture it is, then
that’s fine. You know, every-
body feels a little bitmore com-
fortable when you walk into a
rib shack and you see that rib
shack is being smoked out by
somebody that may look like

your uncle.”
Annette Gordon-Reed, a

native Texan andHarvardUni-
versity professor who has writ-
ten books about Juneteenth,
said in an email there’s a guide
to how to properly mesh busi-
nesswith the holiday: Just look
at Black Texans.

“There have been a couple
of unfortunate attempts at
commercialization that have
been called out. But it’s inevita-
ble that this will happen to
some degree,” she wrote. “I’m
hoping, however, we will be
able to keep themeaning of the
holiday alive despite that. I
think the advantage we have is
that Black Texans have been
celebrating this since1865, and
we have created a template for
how to do it.”

Making plans
The Dallas and Fort Worth

chambers and the National
Business League have plans to
increase access to Black capital
and to improve Black neigh-
borhoods and communities
that do not end when June-
teenth does. The historical
context of the holiday is useful
to this end.

The NBL has a strategy to
help digitize thousands of

Black businesses in the next
five years, helping level the
playing field while tech and so-
cial media grow as key eco-
nomic factors. The group also
has a plan to make Black-
owned businesses the largest
employers of Black workers.

“We [as Black people]
missed the agricultural move-
ment, because we were picking
cotton, andwe couldn’t partici-
pate,” Harris said. “We missed
the industrial revolution be-
cause we were Jim Crow-ed
out of it and segregated to only
operate within our local com-
munities. … But then when we
got successful at forming our
own Black Wall Streets … we
were met with severe oppres-
sion and almost terroristic ac-
tivities and policies to destroy
those economic centers.

“And so here we are, again,
almost 70 years after the Civil
Rights Movement seeking our
economic plight.”

To fix these issues locally,
Sanders was on a mayoral task
force designed to identify gaps
in Black/white education and
opportunity in Fort Worth and
set plans to address them.

“We decided that every one
of those issues came back to
economics,” Sanders said. “…
You can’t really talk about free-

dom without talking about
economic freedom and re-
sponsibilities and opportuni-
ties.”

Progress is happening, slow
as it may be. Sanders is cau-
tiously optimistic that city
leadership is committed to re-
versing decades of disinvest-
ment.

Sanders said theFortWorth
chamber has helpedBlack con-
tractors secure projects for the
school district,the city,a hospi-
tal and DFW International
Airport. Government con-
tracts, particularly at the feder-
al level, have historically been
elusive for Black entrepre-
neurs.

Blair said an executive with
Goldman Sachs approached
him about allowing Black ven-
dors to sell directly to the in-
vestment firm’s employees.

“[He said] we’re not going
to sell any kind of flavored ice
cream for Juneteenth but …
we’re going to invite small
businesses to come in and in-
teract with our large employee
base” Blair recalled. “And we’re
going to have a little fair for
them to go and put up tables
and sell their wares or their
services directly to our employ-
ees.”

The 2023 Juneteenth Golf

Classic, held at Black-owned
Dallas Golf Club, is another
holiday event centered on eco-
nomic advancement in the ar-
ea.

JCPenney and Target are
two large companies that have
seemingly held true to their
promises to work with Black
businesses. But Harris said
some Black-focused programs
have been opened to include all
minority business, thereby
dimming the focus on African
American entrepreneurs.

“So we got a major fight, a
major struggle, we just got to
use Juneteenth to realize that
we are not economically free,”
he said. “We need to use June-
teenth to know that that serv-
ing as a Black economic under-
class is not acceptable.”

Consistency
Gordon-Reed said June-

teenth can be a useful remind-
er about buying Black.

“I hope that it’s helpful in
that regard,” she said. “There’s
absolutely nothing wrong with
supporting Black businesses.
In fact, it is imperative. And if
the day reminds us of the soli-
darity we need to have within
our community, that is all to
the good.”

Nearly 40% of Black Amer-
icans under the age of 40 re-
port buying regularly from
Black-owned businesses, but
that number drops heavily
among other ethnic and age
groups.

Keener and Bledsoe have
seen an increase in day-to-day
sales since Black History
Month, and they have dozens
of repeat customers, yet the
consistency isn’t there yet to
build the wealth other white-
owned confection companies
have seen.

But they are making
enough to hire at least one oth-
er employee, and there are ev-
eryday positives that keep the
pair going.

One man traveled four-plus
hours from Victoria to buy
sweets from 2 Sisters Sweet
Creations. Like many older
Black customers who come by,
he was beaming with pride as
he showed his copy of the Feb-
ruary Dallas Morning News
that included an interview
with the sisters about their
BlackHistoryMonth activity.

They hope for a day where
that exposure isn’t such a sur-
prise and large-scale support
isn’t siloed to one late-spring
weekend or the calendar’s
shortest month. No big busi-
ness, outside of Friendship-
West Baptist Church, has or-
dered more than once from 2
Sisters, or ordered outside of a
Black holiday, though these
companies usually tell the
women how excited they are to
workwith a Black-owned busi-
ness.

“It’s almost like, ‘OK, it’s a
cool thing to do. It’s June-
teenth so because that’s a Black
holiday, we need to find some-
body Black,’ ” Keener said. “…
But however you found us [for
Juneteenth], that vehicle
worked three weeks ago, or it’ll
work threemonths from now.”

Twitter:@TDavisDMN

More than a holiday: pushing for progress
Continued from Page 1A

Tom Fox/Staff Photographer

Sisters Deidra Keener (center) and Yolanda Bledsoe (right) visit with Rachel Redmon at their DeSoto bakery. People are
especially interested in the sisters’ sweets around Black holidays. But corporations that patronized their business during
Black History Month and ahead of Juneteenth have yet to become regular customers despite consistent compliments.

Shafkat Anowar/Staff Photographer

Juneteenth
flagswere set
up during a
ceremony at
Dallas City Hall
on Friday. Bob
Ray Sanders,
with the Fort
Worth
Metropolitan
Black Chamber
of Commerce,
said it’s up to
Black people to
make sure the
day isn’t
“defiled” by
being
associated with
just sales and
parties.

HARRISON
BLAIR

LOS ANGELES — You could call
her the mother of Father’s Day.

The late Sonora Smart Dodd
launched the celebration of dads in
1910 in her hometown of Spokane,
Wash. As a result, she is the one re-
sponsible for those annual gifts that
run the gamut from embarrassingly
silly neckties to kids’ finger paint-
ings crafted with so much love by
those tiny hands that they can bring
a tear to the eye of even the most
stoic father.

It’s a tradition Dodd decided to
start as she sat in a Spokane church
on Mother’s Day 1909, listening to a
sermon about — what else? —
Mother’s Day.

“And it bugged her,” Dodd’s great-

granddaughter, Betsy Roddy, told
The Associated Press in 2017. “She
thought, ‘Well, why isn’t there a Fa-
ther’s Day?’ ”

Dodd and her five younger broth-
ers, after all, had been raised by
their father after their mother died
in childbirth in 1898.

Her inspiration
William Jackson Smart, a farmer,

not only held down both parental
roles but did it with “leadership and
love,” his daughter always said, and
she believed he ought to get some
credit.

“So she worked tirelessly with the
local clergy and got the YWCA on
board, and they had their first Fa-

ther’s Day in Spokane in 1910,” said
Roddy, displaying a copy of The Riv-
er Press of Fort Benton, Mont.,
which reported on the event.

Although that story predicted the
celebration would go nationwide by
the next year, Father’s Day was slow
to catch on. So much so that Dodd
spent the next 62 years lobbying ev-
eryone from presidents to retailers
for support.

Finally, in 1972, President Rich-
ard Nixon declared the third Sunday
of June a federal holiday honoring
dads. Dodd, who died at age 96 in
1978, had lived to see her dream
come true.

A Renaissance woman, the
Mother of Father’s Day was a paint-
er, poet and businesswoman, run-

ning a funeral home with her hus-
band while raising the couple’s only
son, a future father named Jack.

“I take a great deal of pride in
that renegade spirit that she clearly
had,” Roddy said.

Last in the line
The only child of an only child

and widowed after 24 years of mar-
riage, Roddy never had children of
her own.

That not only leaves her with the
title of Great-Granddaughter of Fa-
ther’s Day but also assures she is the
last direct descendant of the holi-
day’s creator.

As a child, Roddy said, she loved
her great-grandmother deeply, visit-

ed her every year and treasures the
poems, books and notes she gave
her, including one welcoming her to
the world on the year she was born.
She still keeps it, in pristine condi-
tion, in a small box in her home.

Still, as a child, Roddy says, she
took Father’s Day largely for grant-
ed, concluding the elaborate cele-
bration, including the special card
for her great-grandmother, was just
something her family did. Even as
an adult, she’s generally kept quiet
about being the ultimate Father’s
Day insider, leaving it to her mother
to spread the word.

But no more.
“I’m the last direct descendant.

The legacy is here, which is an hon-
or,” she said.

HOLIDAYS

Woman’s response to Mother’s Day spawns Father’s Day
THE ASSOCIATED PRESS


